
In 1926, Tom Balistreri immigrated with his family to Milwaukee 
from Santa Elia, Sicily. They began sell quality fruits and 
vegetables in a horse-drawn wagon. It all began on the Northeast 
side of Milwaukee, where Tom Balistreri seemed to be perfectly 
content with his horse-drawn wagon for the  rst few decades 
of the company. It wasn’t until he expanded to Oakland and 
Downer Avenue that he realized the full potential of Sendik’s. In 
the 1970s his two sons, Ted and Tom Jr. joined the business and 
ended up taking over operations in 1975, which is when the store 
expanded to include groceries, meat, deli, dairy, bakery, and wine 
and spirits. In 2001, Sendik’s entered into the third generations 
of family owners when Ted’s sons - Ted, Patrick, and Nick - 
purchased Tom Jr.’s portion of the company. This portion dealt 
speci  cally with the White  sh Bay store.

With only three locations until 2001, Sendik’s has recently 
expanded quite rapidly, with locations in Bayside, Elm Grove, 
Franklin, Germantown, Grafton, Green  eld, Hartland, Mequon, 
New Berlin, Wauwatosa, West Bend, and White  sh Bay. The 
grandchildren of Tom Balistreri have come together to keep the 
tradition going by combining quality products with exceptional 
customer service to o  er the best grocery shopping experience, 
period.

The name Sendik’s has a story behind it as well, as a new 
immigrant to America, Tom Balistreri was purchasing a stove 
for his house. He told the clerk to “send it” to him. The clerk 
wrote Sendik on the order because of the miscommunication. 
The delivery person asked some neighbors where to  nd “Mr. 
Sendik”, they knew Tom Balistreri was expecting a fridge and 
pointed him to the right house. The neighbors would never stop 
calling him Mr. Sendik, and the name stuck for history.

In 2015, Sendik’s expanded to include Sendik’s Express in which 
customers create an order online through the Sendik’s website, 
the order is put together by the Sendik’s sta   and the customer is 
able to pick up the products from the local store for a small fee. 
This service utilizes the Fresh2GO products that are available 
at all local Sendik’s. Along with Fresh2GO, Sendik’s allows its 
customers to sign up for a Wine Club which allows them to 
receive on to two emails amonth with extra special wine and 
spirit deals available to those members. Sendik’s also has a Fan 
Club that allows members to receive weekly emails including 
a link to the weekly ad  yer in addition to special deals for Fan 
Club members.

Sendik’s has long been an innovator in the industry, being one 
of the  rst to have automatic doors (called “Magic Doors” by the 
local paper) and scanners - which customers  rst feared would 
cause cancer. More recently, the implemented Grind2Energy , to 
convert food waste to methane as fuel.

HISTORY

VALUES

Founder, Sendik’s Food Markets 1926
Thomas Balistreri, Sr.

Offering our customers the best 
grocery shopping experience, period.

“

“

Quote from the Founder Lorem 
ipsum dolor sit amet, consectetur 
adipiscing elit. Ut vehicula 
consequat metus a sagittis. 
Maecenas eu sem non est 
malesuada cursus nec eu elit.

Ted Balistreri, Sr.
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